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Your performance by day of week and time of day

J Day & Hour

Ad scheduls




@ Day & hour Impressions v

Your performance by day of week and time of day

Day Day & Hour

it

12AM 6AM 12PM 5PM 12AM

Ad schedule
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2= Demographics

Summary of the demographic groups your ads are reaching by age

and gender

Gender Gender & Age

5-64 65+

% of your impressions with known gender and age. (2

Demographics
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Ad performance across devices

D Mabiie phones D Tablets
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g Keyward © Add keyword

Summary of how your keywords are performing

Cost

Keywords Negative keywords
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Sort by: Impression

S w

Top searches and words within searches where people saw your

ads

Searches Words




gl Campaigns

Summary of how your campaigns are performing

Cost

All campaigns

-

Clicks
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= Leaad funnel

Total conversions through your entire lead funnel

663 67.00 -

interactions Raw leads Qualified leads

Converted leads




